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ABSTRACT 

Currently, social media has become a very popular communication tool in Indonesia. One of 

these social media is Youtube. Youtube is a platform to provide education, reviews, 

information, and entertainment in the form of videos, one of which is the presentation of 

educational videos in the automotive sector. This study aims to determine the level of sentiment 

towards the comments of Youtube site users on automotive channels quickly and precisely. In 

this study, sentiment analysis is a process of classifying textual documents into two classes, 

namely the negative and positive sentiment classes. Furthermore, the data is preprocessed which 

consists of casefolding, removing numbers and characters, tokenizing, stopword removal and 

stemming data. After preprocessing, the TF-IDF is weighted. To find out the classification of 

each sentiment in the comments, the Naïve Bayes Classifier method is used, namely by 

calculating the conditional probability of each word weight from the comment and calculating 

the prior probability to determine the positive or negative sentiment analysis results from the 

comments given. From the research that has been done, researchers have succeeded in making 

a sentiment analysis system with an average accuracy of 90.5% from 800 training data and 200 

test data. 
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